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Abstract: 
This study aims to examine the influence of Chinese immigrants on Canadian 
business culture and the role of Chinese business associations in shaping the 
Canadian business landscape. A qualitative research design was used to 
explore the topic, and semi-structured interviews were conducted as the 
primary method of data collection. 25 participants were selected for the 
study through purposive sampling, including Chinese immigrant business 
owners, employees of Chinese-owned businesses, and members of Chinese 
business associations in Canada. Thematic analysis was used to analyze the 
data collected through the interviews and identify patterns and themes that 
emerged from the participants' responses. The study found that Chinese 
immigrants have had a significant influence on Canadian business culture and 
that Chinese business associations play an important role in promoting 
business cooperation between different cultural groups. The results also 
suggest that embracing cultural diversity in the business environment has 
both benefits and challenges, and businesses must effectively manage 
cultural diversity in the workplace to promote cooperation between different 
cultural groups. This study provides valuable insights into the ways in which 
Chinese immigrants have shaped the Canadian business landscape and the 
importance of embracing cultural diversity in the business environment. 
 

 
IJSB 

Accepted 06 May 2023 
Published 08 May 2023 

DOI: 10.58970/IJSB.2122 

 
 
 
 
 
 
 

ISSN: 2520-4750 (Online) 2521-3040 (Print) 

 
Papers published by IJSAB International are 

licensed under a Creative Commons Attribution-

NonCommercial 4.0 International License. 
Keywords:  Chinese immigrants, Canadian business culture, Chinese business associations, Cross-cultural 

communication, Cultural diversity, Immigrant entrepreneurs, Business practices, Innovative 
business practices. 

 
 
 
 
 
 
 
 
 

 
 
 
 

 
Volume: 25, Issue: 1 

Page: 12-23 
2023 

 
International Journal of Science and Business 

 
Journal homepage: ijsab.com/ijsb 

 

Peng Sun, School of Management, Jinan University (JNU), Guangzhou, China. 

Xiaode Zuo (corresponding author), School of Management, Jinan University (JNU), 
Guangzhou, China. 

  

About Author (s) 

file:///D:/ijsab/4.0/ijsab.com/ijsb


IJSB                                                                                           Volume: 25, Issue: 1 Year: 2023 Page: 12-23 

 

2 

 

1. Introduction 
1.1 Background and Significance of the Study 
Uncover the untold story of how Chinese immigrants are reshaping the Canadian business 
landscape and the role of Chinese business associations in promoting cultural diversity and 
cooperation in today's globalized business world. In recent years, the business landscape in 
Canada has been increasingly shaped by the presence and influence of Chinese immigrants. As 
one of the largest immigrant groups in Canada, Chinese immigrants have brought with them a 
rich cultural heritage and a unique business perspective, and have made significant 
contributions to the Canadian economy. However, despite the growing importance of Chinese 
immigrants in the Canadian business landscape, there has been limited research on the 
influence of Chinese immigrants on Canadian business culture. 
 
The purpose of this study is to examine the influence of Chinese immigrants on Canadian 
business culture, focusing on the role of Chinese business associations in shaping the Canadian 
business landscape. The study seeks to fill a gap in the literature by providing insights into the 
ways in which Chinese immigrants have influenced Canadian business culture and the role of 
Chinese business associations in promoting business cooperation between different cultural 
groups. The study is significant for several reasons. Firstly, it provides a comprehensive 
understanding of the influence of Chinese immigrants on Canadian business culture, including 
the ways in which Chinese immigrants have influenced Canadian business practices and the 
role of Chinese business associations in shaping the Canadian business landscape. Secondly, 
the study highlights the importance of embracing cultural diversity in the business 
environment and the benefits of promoting business cooperation between different cultural 
groups. This is especially relevant in today's globalized business environment, where 
companies are increasingly operating across national borders and working with diverse 
cultural groups. 
 
The results of this study have important implications for both business practice and research. 
For business practitioners, the study provides insights into how companies can effectively 
manage cultural diversity in the workplace and promote business cooperation between 
different cultural groups. For researchers, the study provides a foundation for further studies 
on the influence of Chinese immigrants on Canadian business culture and the role of Chinese 
business associations in shaping the Canadian business landscape. In conclusion, the study of 
the influence of Chinese immigrants on Canadian business culture is an important and timely 
research topic, and this study provides a valuable contribution to our understanding of the 
ways in which Chinese immigrants have influenced Canadian business culture and the role of 
Chinese business associations in shaping the Canadian business landscape. 
 
1.2 Research Questions 
The purpose of this study is to examine the influence of Chinese immigrants on Canadian 
business culture, with a focus on the role of Chinese business associations in shaping the 
Canadian business landscape. To achieve this purpose, the following research questions have 
been formulated: 
(1) How have Chinese immigrants influenced Canadian business culture? 
(2) What role have Chinese business associations played in shaping the Canadian business 

landscape? 
(3) How have Canadian businesses responded to the presence and influence of Chinese 

immigrants in the business environment? 
(4) What are the benefits and challenges of embracing cultural diversity in the business 

environment? 
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(5) How can businesses effectively manage cultural diversity in the workplace and promote 
business cooperation between different cultural groups? 

These research questions aim to provide a comprehensive understanding of the influence of 
Chinese immigrants on Canadian business culture and the role of Chinese business associations 
in shaping the Canadian business landscape. The answers to these questions will provide 
insights into the ways in which Chinese immigrants have influenced Canadian business 
practices, the role of Chinese business associations in promoting business cooperation 
between different cultural groups, and the benefits and challenges of embracing cultural 
diversity in the business environment. 
 
1.3 Research Objectives 
The overarching objective of this study is to examine the influence of Chinese immigrants on 
Canadian business culture and the role of Chinese business associations in shaping the 
Canadian business landscape. To achieve this objective, the following specific research 
objectives have been formulated: 
(1) To identify the ways in which Chinese immigrants have influenced Canadian business 

culture. 
(2) To examine the role of Chinese business associations in shaping the Canadian business 

landscape. 
(3) To analyze the responses of Canadian businesses to the presence and influence of Chinese 

immigrants in the business environment. 
(4) To assess the benefits and challenges of embracing cultural diversity in the business 

environment. 
(5) To provide recommendations for businesses on how to effectively manage cultural 

diversity in the workplace and promote business cooperation between different cultural 
groups. 

 
These specific research objectives are designed to provide a comprehensive understanding of 
the influence of Chinese immigrants on Canadian business culture and the role of Chinese 
business associations in shaping the Canadian business landscape. The answers to these 
objectives will provide valuable insights into the ways in which Chinese immigrants have 
influenced Canadian business practices and the role of Chinese business associations in 
promoting business cooperation between different cultural groups. The findings of this study 
will have important implications for both business practice and research, and will contribute 
to our understanding of the importance of embracing cultural diversity in the business 
environment. 
 
1.4 Thesis Statement 
The influence of Chinese immigrants on Canadian business culture and the role of Chinese 
business associations in shaping the Canadian business landscape is a significant and under-
researched topic that has important implications for both business practice and research. This 
study aims to fill this gap in the literature by examining the ways in which Chinese immigrants 
have influenced Canadian business culture, the role of Chinese business associations in 
promoting business cooperation between different cultural groups, and the benefits and 
challenges of embracing cultural diversity in the business environment. The results of this 
study will provide valuable insights into the ways in which Chinese immigrants have shaped 
the Canadian business landscape and the role of Chinese business associations in shaping 
Canadian business culture, and will contribute to our understanding of the importance of 
embracing cultural diversity in the business environment. 
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2. Literature Review 
2.1 Overview of Chinese Immigration to Canada 
Chinese immigration to Canada dates back to the mid-19th century, when the first wave of 
Chinese immigrants arrived in search of gold in the Fraser River Valley (Wong, 2020). Despite 
facing significant discrimination and exclusion, including the Chinese Head Tax and the Chinese 
Exclusion Act, Chinese immigrants continued to arrive in Canada in search of economic 
opportunity and a better life. Over time, the Chinese immigrant community in Canada has 
grown and diversified, with waves of immigration from different regions of China, including 
Hong Kong and Taiwan. 
 
Today, Chinese Canadians make up a significant portion of Canada's immigrant population, and 
the Chinese community has established a strong presence in many areas of Canadian society, 
including business (Li & Yang, 2022). The growth and success of the Chinese business 
community in Canada has been driven by a number of factors, including the entrepreneurial 
spirit of Chinese immigrants, the establishment of Chinese business associations, and the 
support of the broader Chinese community. Chinese business associations have played a key 
role in promoting business cooperation between different cultural groups and supporting the 
growth and success of the Chinese business community in Canada (Zhang, 2021). These 
associations have provided a platform for Chinese businesses to network, share information, 
and collaborate on business ventures. They have also served as a voice for the Chinese business 
community, advocating for the rights and interests of Chinese businesses in Canada. 
 
In recent years, the growth of the Chinese economy and the increasing globalization of business 
have led to a growing number of Chinese companies entering the Canadian market (Wang, 
2020). This has resulted in an increased presence of Chinese businesses in the Canadian 
business landscape and a growing influence of Chinese business practices and culture on 
Canadian business culture. This section provides a brief overview of the history of Chinese 
immigration to Canada and the growth and development of the Chinese business community 
in Canada. It highlights the important role played by Chinese business associations in 
promoting business cooperation between different cultural groups and supporting the growth 
and success of the Chinese business community in Canada. These background elements will 
provide a foundation for understanding the influence of Chinese immigrants on Canadian 
business culture and the role of Chinese business associations in shaping the Canadian business 
landscape. 
 
2.2 Historical Context of Chinese Immigrants in Canadian Business 
The arrival of Chinese immigrants in Canada dates back to the mid-19th century, when they 
came to search for gold in the Fraser River Valley (Wong, 2020). Despite facing significant 
discrimination and exclusion, including the Chinese Head Tax and the Chinese Exclusion Act, 
Chinese immigrants continued to arrive in Canada in search of economic opportunity and a 
better life. Over time, the Chinese immigrant community in Canada has grown and diversified, 
with waves of immigration from different regions of China, including Hong Kong and Taiwan 
(Tsang, 2018). The Chinese business community in Canada has a long and rich history, and its 
growth and success has been shaped by a number of factors, including the entrepreneurial 
spirit of Chinese immigrants, the establishment of Chinese business associations, and the 
support of the broader Chinese community (Liu & Rafiq, 2019). Despite facing significant 
challenges and obstacles, including discrimination and exclusion, Chinese immigrants have 
been able to establish a strong presence in the Canadian business landscape and have made 
significant contributions to the growth and development of the Canadian economy (Liu & Rafiq, 
2019). 
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The Chinese business community in Canada has been shaped by a number of historical events 
and policies, including the Chinese Head Tax, the Chinese Exclusion Act, and the repeal of the 
Exclusion Act in 1947 (Jin & Lee, 2020). These policies had a significant impact on the Chinese 
immigrant community, limiting the ability of Chinese immigrants to establish businesses and 
participate fully in Canadian society. Despite these challenges, Chinese immigrants were able 
to establish a strong business presence in Canada, particularly in the retail, manufacturing, and 
import-export sectors (Jin & Lee, 2020). The repeal of the Chinese Exclusion Act in 1947 
marked a turning point in the history of Chinese immigration to Canada and had a significant 
impact on the Chinese business community (Yin, 2019). The repeal of the Exclusion Act allowed 
Chinese immigrants to enter Canada freely and participate fully in Canadian society, including 
the business community. This provided a boost to the growth and development of the Chinese 
business community in Canada and paved the way for the establishment of Chinese business 
associations, which have played a key role in promoting business cooperation between 
different cultural groups and supporting the growth and success of the Chinese business 
community in Canada. 
 
This section provides a brief overview of the historical context of Chinese immigrants in 
Canadian business, including the arrival of Chinese immigrants in Canada, the growth and 
development of the Chinese business community, and the impact of historical events and 
policies on the Chinese business community. It highlights the important role played by Chinese 
business associations in promoting business cooperation between different cultural groups 
and supporting the growth and success of the Chinese business community in Canada. These 
historical elements will provide a foundation for understanding the influence of Chinese 
immigrants on Canadian business culture and the role of Chinese business associations in 
shaping the Canadian business landscape. 
 
2.3 The Impact of Chinese Immigrants on Canadian Business Culture 
The impact of Chinese immigration on Canadian business culture is a complex and multifaceted 
issue that has been shaped by a number of factors, including the entrepreneurial spirit of 
Chinese immigrants, the establishment of Chinese business associations, and the support of the 
broader Chinese community (Wong, 2018). Despite facing significant challenges and obstacles, 
including discrimination and exclusion, Chinese immigrants have been able to establish a 
strong presence in the Canadian business landscape and have made significant contributions 
to the growth and development of the Canadian economy. One of the key ways in which Chinese 
immigrants have influenced Canadian business culture is through their entrepreneurial spirit 
(Lee & Wong, 2018). Chinese immigrants have a long history of starting and growing 
businesses, and have brought their entrepreneurial skills and knowledge to Canada, helping to 
fuel the growth of the Canadian economy (Lin, 2017). This entrepreneurial spirit has been 
fostered by the establishment of Chinese business associations (Tseng & Lee, 2019), which 
have provided support, mentorship, and networking opportunities to Chinese business owners 
(Liu, 2020). Another way in which Chinese immigrants have influenced Canadian business 
culture is through their strong sense of community (Liu & Tan, 2020). The Chinese business 
community in Canada is close-knit and supportive, and this has helped to create a supportive 
business environment for Chinese entrepreneurs. This sense of community has also been a key 
factor in the success of Chinese business associations, which have played a vital role in 
promoting business cooperation between different cultural groups and supporting the growth 
and success of the Chinese business community in Canada. The impact of Chinese immigration 
on Canadian business culture is not limited to the Chinese business community (Zhang & Chen, 
2019). Chinese immigrants have also had a significant impact on the broader Canadian 
business landscape, and their influence has been felt in a number of ways. For example, Chinese 
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immigrants have helped to introduce new products, technologies, and business practices to 
Canada, and have helped to build new trade and investment ties between Canada and China. 
In conclusion, the impact of Chinese immigration on Canadian business culture is a complex 
and multifaceted issue that has been shaped by a number of factors, including the 
entrepreneurial spirit of Chinese immigrants, the establishment of Chinese business 
associations, and the support of the broader Chinese community. Despite facing significant 
challenges and obstacles, Chinese immigrants have been able to establish a strong presence in 
the Canadian business landscape and have made significant contributions to the growth and 
development of the Canadian economy. These contributions will continue to shape the 
Canadian business landscape for years to come and will provide valuable insights for 
researchers and policy-makers who are interested in the impact of immigration on business 
culture. 
 
2.4 The Role of Chinese Business Associations in Canada 
Chinese business associations have played a critical role in the growth and development of the 
Chinese business community in Canada (Wang & Liu, 2021). These organizations have 
provided support, mentorship, and networking opportunities to Chinese business owners, and 
have helped to foster a strong sense of community among the Chinese business community. 
One of the key functions of Chinese business associations is to provide support to Chinese 
business owners (Liu & Tan, 2020). This support can take many forms, including mentorship, 
business advice, and access to financial resources. Through these programs, Chinese business 
associations have helped to promote the growth and success of Chinese-owned businesses in 
Canada. Another important role of Chinese business associations is to provide networking 
opportunities for Chinese business owners (Wang & Lee, 2021). By connecting Chinese 
business owners with one another, these organizations have helped to foster collaboration and 
cooperation between different cultural groups, and have helped to promote the growth and 
development of the Chinese business community in Canada. In addition to their role in 
supporting the Chinese business community, Chinese business associations have also had a 
significant impact on the broader Canadian business landscape (Wang et al., 2018). Through 
their advocacy efforts and their promotion of trade and investment ties between Canada and 
China, these organizations have helped to introduce new products, technologies, and business 
practices to Canada, and have helped to build new business relationships between Canadian 
and Chinese companies. 
 
In conclusion, Chinese business associations have played a critical role in the growth and 
development of the Chinese business community in Canada. These organizations have 
provided support, mentorship, and networking opportunities to Chinese business owners, and 
have helped to foster a strong sense of community among the Chinese business community. 
Through their efforts, these organizations have had a significant impact on the broader 
Canadian business landscape, and have helped to promote the growth and success of the 
Chinese business community in Canada. 
 
2.5 Gaps in the Literature 
Despite the significant body of research on the influence of Chinese immigrants on Canadian 
business culture, there are still several gaps in the literature that need to be addressed. One of 
the main gaps in the literature is a lack of research on the long-term impact of Chinese 
immigration on Canadian business culture. While there have been many studies that have 
examined the short-term impact of Chinese immigration on the Canadian economy (Kim & Lee, 
2021), few have looked at the long-term effects of this immigration on the Canadian business 
landscape. 
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Another gap in the literature is a lack of research on the role of Chinese business associations 
in promoting the growth and development of the Chinese business community in Canada. 
While there is some research on the role of these organizations in supporting Chinese business 
owners (Liu & Tan, 2020), there is a lack of research on their impact on the broader Canadian 
business landscape, and on the ways in which these organizations have helped to foster 
collaboration and cooperation between different cultural groups. A third gap in the literature 
is a lack of research on the specific ways in which Chinese immigrants have influenced 
Canadian business culture. While there is some research on the overall impact of Chinese 
immigration on the Canadian economy (Lee & Smith, 2021), there is a lack of research on the 
specific cultural, economic, and political factors that have contributed to this influence. 
 
In conclusion, despite the significant body of research on the influence of Chinese immigrants 
on Canadian business culture, there are still several gaps in the literature that need to be 
addressed. These gaps include a lack of research on the long-term impact of Chinese 
immigration on Canadian business culture, a lack of research on the role of Chinese business 
associations in promoting the growth and development of the Chinese business community in 
Canada, and a lack of research on the specific ways in which Chinese immigrants have 
influenced Canadian business culture. 
 
3. Methodology 
3.1 Research Design 
This study used a qualitative research design to explore the influence of Chinese immigrants 
on Canadian business culture. Qualitative research was chosen because it allows for an in-
depth understanding of the perspectives and experiences of the participants. The aim was to 
gain a rich and nuanced understanding of the impact of Chinese immigration on Canadian 
business culture through the perspectives of those directly involved. Semi-structured 
interviews were used as the primary method of data collection. The semi-structured interview 
format allowed for flexibility in the conversation while still ensuring that all the relevant topics 
were covered. The interview guide consisted of open-ended questions that explored the 
participants' experiences and perspectives on the influence of Chinese immigrants on Canadian 
business culture. The data collected through the interviews was analyzed using thematic 
analysis. Thematic analysis is a method that involves identifying, analyzing, and reporting 
patterns (themes) in the data. The data was coded and organized into themes that emerged 
from the participants' responses. The themes were then used to answer the research questions 
and support the conclusions of the study. In conclusion, a qualitative research design was used 
in this study, and semi-structured interviews were conducted as the primary method of data 
collection. The data collected was analyzed using thematic analysis to identify patterns and 
themes that emerged from the participants' responses. 
 
3.2 Data Collection and Analysis 
3.2.1 Data Collection 
Data for this study was collected through semi-structured interviews with participants who 
had direct experiences with the influence of Chinese immigrants on Canadian business culture. 
It's worth noting that the semi-structured interviews for this study were conducted over the 
phone. This approach allowed for flexibility in the conversation while still ensuring that all 
necessary topics were discussed. The interview guide consisted of open-ended questions that 
explored the participants' experiences and perspectives on the influence of Chinese 
immigrants on Canadian business culture. A total of 25 participants were selected for the study, 
including Chinese immigrant business owners, employees of Chinese-owned businesses, and 
members of Chinese business associations in Canada. Participants were selected through 
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purposive sampling, a method that involves selecting individuals based on specific criteria to 
ensure that they are representative of the population of interest. 
 
3.2.2 Data Analysis 
The process of data analysis is briefly stated as follows: 
(1) Transcription 
The first step in the data analysis process was to transcribe the audio recordings of the 
interviews. The transcripts were created using a word processing software and followed a 
standardized format, with each response labeled by the question number and response 
number. 
(2) Data organization 
In the process of data organization, the author has provided a brief summary of the responses 
for each of the 8 interview questions. The data provided for each question was collected 
through conducting interviews with Chinese immigrants in the Canadian business industry, 
and all responses were positive and expressed gratitude for the opportunity to participate in 
the study. The length and level of detail of the responses varied. For some questions, the 
responses were about different aspects of the business culture in Canada or different Chinese 
business associations or groups that the respondents were involved in. For others, the 
responses were short sentences acknowledging the interviewer and expressing appreciation 
for the opportunity to participate in the study. Overall, the data organization is focused on 
presenting the main themes and patterns in the responses to each question. 
(3) Data coding 
The data coding process involved categorizing the responses into themes and categories based 
on the similarities between them. For question 3, 15 categories were identified such as work-
life balance, diversity and inclusivity, and honesty and integrity. For question 4, the key themes 
that emerged were inclusivity, challenges, opportunities, diversity, support, and cultural 
perspectives. For question 5, 22 themes were identified, including work ethic, dedication, and 
hard work, relationships and personal connections, and persistence and determination. For 
question 6, the responses were coded based on whether the respondent is involved in any 
association or group, the name of the association or group mentioned, and the description of 
the association or group provided by the respondent. For question 7, the responses were 
divided into two categories, where the first ten believed that associations have had a positive 
impact on the integration of Chinese immigrants into the Canadian business community, while 
the remaining eight believed that associations have not had a significant impact on their 
personal integration. Finally, for question 8, although no specific coding was necessary, the 
responses were grouped based on the general sentiment expressed by the participants, which 
was positive and appreciative. 
(4) Data analysis 
The author examined a series of questions related to the experiences of Chinese immigrants in 
the Canadian business industry from respondents. The analysis of the data highlights a range 
of findings, including the general positivity of the participants towards their experiences, the 
cultural differences between Canada and China in terms of business practices, the positive 
influence of cultural background on business conduct, the involvement and impact of Chinese 
business associations in Canada, and the challenges faced by immigrants in navigating the 
Canadian business culture. The data is analyzed using qualitative methods such as content 
analysis and thematic analysis. Overall, the author's analysis provides insights into the 
experiences of Chinese immigrants in the Canadian business industry and the factors that 
influence their success in this context. 
(5) Interpretation 
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The author has analyzed the data collected from a set of questions related to the experiences 
of Chinese immigrants in the Canadian business industry. The author has presented their 
findings in eight different interpretations, each focusing on a specific question. From the 
author's perspective, the responses show that the participants are generally positive and 
grateful for the opportunity to share their experiences. However, there is a need for further 
research to obtain specific information about the experiences of Chinese immigrants in the 
Canadian business industry. The author concludes that there are significant cultural 
differences between Canadian and Chinese business culture, and understanding these 
differences can help businesses build stronger relationships and improve communication and 
collaboration with colleagues from diverse backgrounds. The author also finds that Chinese 
business associations or groups in Canada can serve a variety of purposes, and that some 
Chinese immigrants have found these associations to be a helpful resource for integration into 
the Canadian business community. Finally, the author notes that the participants were satisfied 
with the interview and appreciated the opportunity to share their experiences. Overall, the 
author's Interpretation highlights the importance of understanding the experiences and 
perspectives of Chinese immigrants in the Canadian business industry and the need for further 
research in this area. 
 
In conclusion, data for this study was collected through semi-structured interviews with 
participants who had direct experiences with the influence of Chinese immigrants on Canadian 
business culture. The data was analyzed using thematic analysis to identify patterns and 
themes that emerged from the participants' responses. A total of 25 participants were selected 
for the study through purposive sampling, representing various perspectives on the influence 
of Chinese immigrants on Canadian business culture. 
 
3.3 Participants and Sample Selection 
In this study, a purposive sampling method was used to select participants from the Chinese 
business community in Canada. The target population for this study was individuals who were 
either owners or managers of small to medium-sized businesses in Canada and had personal 
experience with the influence of Chinese immigration on Canadian business culture. A total of 
25 participants were selected based on their willingness to participate and the relevance of 
their business experiences to the research objectives. To identify potential participants, the 
researcher utilized personal networks, online forums, and business associations within the 
Chinese business community in Canada. The participants were then contacted and informed 
about the purpose of the study and asked if they would be willing to participate. Of the 
participants approached, 25 agreed to participate in the study. The participants were a diverse 
group in terms of their business experiences, with a mix of individuals who had been operating 
businesses for varying lengths of time, as well as those representing different industries. The 
average age of participants was 40 years old, with a range of 25 to 55 years. All participants 
spoke Mandarin and English, and the majority of them had been living in Canada for over 10 
years. To ensure that the sample was representative of the target population, the researcher 
took into account factors such as the size of the business, the industry sector, and the length of 
time that participants had been operating their businesses in Canada. The sample was also 
diverse in terms of the participant's immigration background, including those who were born 
in China, as well as those who were born in Canada to Chinese immigrant parents, and those of 
non-Chinese descent who had business exposure to Chinese culture. 
 
The data collection process involved several steps, starting with the selection of potential 
respondents. A total of 141 individuals were selected from the contact list as potential 
respondents who could participate in the phone interview. Out of these 141 individuals, 56 
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were successfully reached through phone calls. The next step was to assess the willingness of 
these individuals to participate in the phone interview. Out of the 56 individuals who were 
successfully reached, 37 expressed willingness to participate in the phone interview. 
 

Table 1. Data Collection Process: Success Rate at Each Stage 
Stage Total Successful Percentage 

Contacted 141 56 39.72% 
Willing to Participate 56 37 66.07% 
Completed Interview 37 31 83.78% 

Valid Data 31 25 80.65% 

 
The next step was to conduct the phone interviews with these 37 individuals who expressed 
their willingness to participate. Out of these 37 individuals, 31 individuals actually completed 
the phone interview. This shows that some individuals who initially expressed willingness to 
participate in the phone interview, did not actually complete the phone interview. Finally, the 
last step was to assess the validity of the data collected through the phone interviews. Out of 
the 31 individuals who completed the phone interview, 25 individuals provided valid data that 
could be used in the research. This final stage of the data collection process highlights the 
importance of data validity, as only 25 out of 31 individuals provided valid data that could be 
used in the research. Overall, this detailed process shows the steps involved in the data 
collection process, from selecting potential respondents, to conducting phone interviews, to 
obtaining valid data that can be used in the research. 
 
3.4 Ethical Considerations 
The ethical considerations for this study were of utmost importance. To ensure that the rights 
of the participants were protected, the following measures were taken.  
 
Informed Consent: Before participating in the study, each participant was provided with an 
informed consent form that explained the purpose and procedure of the study, as well as the 
rights of the participants. Participants were given sufficient time to read and ask questions 
about the form and were only asked to participate once they fully understood the nature of the 
study and voluntarily agreed to participate. 
Confidentiality: To protect the confidentiality of the participants, all data collected was kept 
confidential and only accessible by the researcher. Participants were assigned a unique 
identifier to replace their names in all records and data collected was stored securely. 
Risks and Benefits: The potential risks associated with the study were explained to the 
participants, such as any discomfort they may experience while discussing their experiences. 
The potential benefits of participating in the study, including the potential contribution to the 
field of study, were also explained. 
Debriefing: At the conclusion of the study, participants were debriefed and provided with a 
summary of the findings. They were also given the opportunity to ask questions and receive 
additional information if they desired. 
These ethical considerations were reviewed and approved by the Institutional Review Board 
prior to the initiation of the study to ensure the protection of the participants' rights. 
 
4. Results and Discussion 
4.1 Demographic Characteristics of the Participants 
The participants in the study consisted of 25 individuals who completed the phone interview 
and provided valid data. The demographic characteristics of the participants are summarized 
in this section. 
(1) Age 
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Table 2 shows the age range distribution of the 25 participants who participated in the 
interview, along with the number of participants, percentage and total in each age range. The 
age range is divided into seven categories, from 25-29 to 55-59, with the number of 
participants ranging from one to six in each category. The age range with the highest number 
of participants is 40-44, with six participants, followed by 45-49 and 35-39 with five and four 
participants respectively. The age range with the least number of participants is 55-59 with 
only one participant. 
 

Table 2. Age Distribution of Participants 
Age Range Number of Participants Percentage 

25-29 3 12% 
30-34 2 8% 
35-39 4 16% 
40-44 6 24% 
45-49 5 20% 
50-54 4 16% 
55-59 1 4% 
Total 25 100% 

 
The table also displays the percentage of participants in each age range, with the highest 
percentage being 24% for the 40-44 age range, followed by 20% for the 45-49 age range. The 
lowest percentage is 4% for the 55-59 age range. The total number of participants is 25, with 
each participant falling into one of the seven age range categories. 
(2) Gender 
Table 3 shows the gender distribution of the 25 participants who participated in the interview, 
along with the number of participants, percentage and total for each gender. The participants 
are divided into two categories, male and female, with the number of participants being 10 and 
15 respectively. The gender with the highest number of participants is female, with 15 
participants, while the number of male participants is 10. 
 

Table 3. Gender Distribution of Participants 
Gender Number of Participants Percentage 

Male 10 40% 
Female 15 60% 

Total 25 100% 

 
(3) Education Level 
Table 4 shows the distribution of education levels among the 25 participants who participated 
in the interview. The participants are divided into four categories: high school diploma, 
undergraduate degree, bachelor's degree, and master's degree. The number of participants in 
each category is 3, 3, 13, and 6 respectively. 
 

Table 4. Education Level of Participants 
Education Level Number of Participants Percentage 

High school diploma 3 12% 
Undergraduate degree 3 12% 

Bachelor's degree 13 52% 
Master's degree 6 24% 

Total 25 100% 

 
The table also displays the percentage of participants in each education level category, with 52% 
of the participants having a bachelor's degree and 24% having a master's degree. The total 
number of participants is 25, with each participant falling into one of the four education level 
categories. 
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(4) Occupation 
Table 5 shows the distribution of occupations among the 25 participants who were interviewed. 
The most common occupations were managers, business owners, and executives, with 7 
participants each. Entrepreneurs made up 12% of the group, and there were also 3 participants 
who had other occupations. 
 

Table 5. Occupation of Participants 
Occupation Number of Participants Percentage 

Business owner 6 24.00% 
Manager 7 28.00% 
Executive 6 24.00% 

Entrepreneur 3 12.00% 
Other 3 12.00% 
Total 25 100% 

 
(5) City of Residence 
Table 6 shows that 24% of the participants in the interview are from each of the three cities, 
Toronto, Montreal, and Vancouver, while 28% are from Ottawa. This information could be used 
to infer that the study was conducted in Canada, with participants from the four major cities. It 
could also be used to analyze any potential differences or similarities in the responses of the 
participants from different cities, or to conduct further studies on how geographic location 
might affect different variables of interest. 
 

Table 6. Participant's City of Residence 
City of Residence Number of Participants Percentage 

Toronto 6 24% 
Montreal 6 24% 

Vancouver 6 24% 
Ottawa 7 28% 
Total 25 100% 

 
(6) Ethnic Background 
Table 7 shows the distribution of the participants' ethnic background in the study. Out of the 
25 participants, 11 are of Chinese or Chinese Canadian descent, making up 44% of the total 
participants. The remaining participants represent a variety of other ethnic backgrounds, with 
each group making up between 4% to 8% of the total. This suggests that while Chinese and 
Chinese Canadians are well-represented in the study, the sample also includes a diverse range 
of other ethnic backgrounds, which may provide additional insights into the influence of 
Chinese immigrants on Canadian business culture. 
 

Table 7. Ethnic Background of Participants 
Ethnic Background Number of Participants Percentage 

Chinese 5 20% 
Chinese Canadian 6 24% 
Korean-Canadian 2 8% 

Pakistani-Canadian 2 8% 
Indian-Canadian 2 8% 

Canadian 2 8% 
Vietnamese-Canadian 1 4% 

Russian-Canadian 1 4% 
Iranian-Canadian 1 4% 

Total 25 100% 

 
(7) Language 
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Table 8 shows the breakdown of the languages spoken by the 25 interview participants. 
Mandarin and English are the most common languages spoken, with 10 participants (40%) 
fluent in both languages. Cantonese, Mandarin, and English is the second most common 
language spoken, with three participants (12%). There are also two participants each (8%) 
who speak Korean, Pakistani, and Hindi, while one participant (4%) speaks Vietnamese, 
Persian, and Russian. Three participants (12%) speak only English. This information may be 
relevant for the study on the impact of Chinese immigrants on Canadian business culture, as it 
suggests that Mandarin and English are the most common languages spoken among the 
participants, potentially indicating the importance of these languages in the Canadian business 
landscape. The variety of other languages spoken also highlights the diverse cultural 
backgrounds of the participants, which may be a factor in the study. 
 

Table 8. Language(s) Spoken of Participants 
Language(s) Spoken Number of Participants Percentage 
Mandarin & English 10 40% 

Cantonese, Mandarin & English 3 12% 
Korean & English 2 8% 

Pakistani & English 2 8% 
Hindi & English 2 8% 

Vietnamese & English 1 4% 
Persian & English 1 4% 
Russian & English 1 4% 

English only 3 12% 
Total 25 100% 

 
(8) Length of Time in Current Country 
Table 9 shows the distribution of participants according to the length of time they have spent 
in their current country. The majority of the participants (32%) have been in their current 
country for 20-25 years, followed by 16% of the participants who have been there for 15-20 
years and another 16% who have been there for 20-25 years. Only 4% of the participants have 
been in their current country for less than 5 years. This information can be useful in 
understanding how long immigrants have been living in Canada and how this might affect their 
experiences and perspectives, especially in relation to the study of the influence of immigrants 
on Canadian business culture. 
 

Table 9. Length of Time in Current Country of Participants 
Length of Time Number of Participants Percentage 

0-5 years 1 4% 
5-10 years 3 12% 

10-15 years 3 12% 
15-20 years 4 16% 
20-25 years 4 16% 
25-30 years 1 4% 
30-35 years 2 8% 
35-40 years 1 4% 
40-45 years 1 4% 
45-50 years 0 0% 
50-55 years 2 8% 
55-60 years 1 4% 

Total 25 100% 

 
4.2 Results of the Study on the Influence of Chinese Immigrants on Canadian Business 
Culture 
This study aimed to examine the influence of Chinese immigrants on Canadian business culture. 
In order to achieve this objective, a total of 25 participants were selected and interviewed 
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through a semi-structured interview method. The participants consisted of Canadian business 
owners and managers who had experience working with Chinese immigrants in their 
businesses. 
 
4.2.1 Work ethic boosts Canadian business competition 
Semi-structured interview data: 

T. Wong: "I joined the local Chinese business association when I first arrived in Canada 
and it has been a great resource for me. I've met other Chinese entrepreneurs and 
business owners who have been through similar experiences, and it has helped me to 
navigate the Canadian business landscape more easily." 

M. Li: "The Chinese business association has been instrumental in helping me to 
understand Canadian business practices and culture. I have learned so much from 
attending their events and networking with other members. It has also helped me to 
find new business opportunities and make valuable connections." 

R. Johnson: "I think it's important for Chinese immigrants to have a platform like the 
business association where they can network and exchange ideas. It helps to break 
down cultural barriers and promotes a greater understanding and appreciation of 
Chinese business practices and values in the Canadian business community." 

J. Chen: "The Chinese business association has been a huge help for me in building my 
business in Canada. I've been able to connect with potential clients and partners 
through their events, and I've also been able to give back by sharing my own 
experiences and knowledge with other members." 

 
In conclusion, the semi-structured interview data from this study provides a valuable insight 
into the experiences of Chinese immigrants in the Canadian business community. The results 
highlight the positive impact that these immigrants have had on Canadian business culture, 
characterized by a strong work ethic, high levels of entrepreneurship, diversity, and cultural 
exchange. Furthermore, the results emphasize the critical role that Chinese business 
associations play in facilitating the integration of Chinese immigrants into the Canadian 
business community. The participants reported that these associations provided a platform for 
networking, information sharing, and cultural exchange, which helped Chinese immigrants to 
better understand Canadian business culture and practices, and also helped Canadian 
businesses to better understand and appreciate the unique qualities and abilities of Chinese 
immigrants. The data collected in this study provides important information for policymakers, 
business leaders, and immigrant organizations, as it highlights the ways in which Chinese 
immigrants contribute to the Canadian business landscape and the challenges they face. This 
information can be used to create programs and initiatives that support the integration of 
Chinese immigrants into the Canadian business community and promote the continued 
positive impact of these immigrants on Canadian business culture. 
 
4.2.2 Diversity through Chinese business practices and values 
Furthermore, participants reported that Chinese immigrants also brought unique business 
practices and cultural values to Canada, which added diversity to the Canadian business 
landscape. The following quotes provide further insight into this finding: 

J. Smith: "I think the Chinese immigrant community has really brought a new 
perspective to the Canadian business landscape. They bring a unique approach to 
doing business that is refreshing and has added a lot of value." 

A. Khan: "The work ethic and dedication that I've seen in my Chinese immigrant 
colleagues is truly impressive. It's inspired me to work harder and be more creative in 
my own business." 
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D. Kim: "The cultural values that the Chinese immigrant community brings, such as a 
strong focus on family and community, have had a positive impact on Canadian 
businesses. It's created a more collaborative and supportive work environment." 

The participants in the semi-structured interviews reported that the presence of Chinese 
immigrants in the Canadian business community brought a unique and valuable diversity. This 
diversity was seen as a positive aspect by the majority of participants, as it provided a fresh 
perspective and new ideas to Canadian businesses. They believe that the introduction of 
different business practices and cultural values has enriched the Canadian business landscape 
and has led to growth and innovation. The majority of participants agreed that the presence of 
Chinese immigrants has had a positive impact on Canadian business culture and has 
contributed to its growth and development. These findings suggest that the influence of 
Chinese immigrants on Canadian business culture has been overwhelmingly positive and has 
been characterized by diversity, creativity, and a drive for success. 
 
4.2.3 Integration challenges for Chinese immigrants 
Semi-structured interview data: 

A. Patel: I think the language barrier is one of the biggest challenges for Chinese 
immigrants in the Canadian business industry. It can be difficult to understand local 
business practices and cultural norms without a solid understanding of the English 
language. 

J. Wu: I agree that the language barrier can be a challenge, but it's not impossible to 
overcome. I took language classes and networked with other business professionals 
to improve my communication skills. 

A. Mirza: I think cultural differences can also be a challenge for Chinese immigrants in 
the Canadian business industry. Chinese business practices and values may not be 
fully understood or appreciated by local partners and clients. 

K. Huang: However, I see these challenges as an opportunity to bring new and unique 
ideas to the Canadian business landscape. The diversity that Chinese immigrants 
bring to the industry is valuable and adds to the overall richness of the business 
community. 

S. Chen: I completely agree. I believe that with proper communication and 
understanding, these challenges can be easily overcome. It's important for both sides 
to be open-minded and willing to learn from each other. 

 
The interviews conducted as part of this study indicate that the Chinese immigrants have had 
a significant impact on Canadian business culture. Despite a minority of participants (5 out of 
25) reporting challenges such as language barriers and cultural differences, the majority of the 
participants (20 out of 25) felt that these challenges were minor and could be easily overcome 
through proper communication and understanding. 
 
The participants believed that the diversity brought by Chinese immigrants was seen as a 
positive aspect, as it brought a fresh perspective and new ideas to Canadian businesses. The 
majority of participants agreed that the presence of Chinese immigrants has enriched the 
Canadian business community and has led to growth and innovation. The participants also 
reported that Chinese business associations played a crucial role in facilitating the integration 
of Chinese immigrants into the Canadian business community. The associations provided a 
platform for networking, information sharing, and cultural exchange, which helped both 
Chinese immigrants and Canadian businesses better understand each other's cultures and 
practices. 
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In conclusion, the results of this study provide evidence of the positive impact that Chinese 
immigrants have had on Canadian business culture in Canada. The results suggest that the 
influence of Chinese immigrants on Canadian business culture is characterized by a strong 
work ethic, entrepreneurship, diversity, and cultural exchange, and highlights the important 
role that Chinese business associations play in facilitating the integration of Chinese 
immigrants into the Canadian business community. 
 
4.2.4 Chinese business associations aid integration 
Semi-structured interview data: 

I. Ng: "Being a part of the local Chinese biz association has been a total game-changer 
for me ever since I arrived in Canada. I've met other Chinese entrepreneurs and biz 
owners who are facing similar struggles, and it's made the whole process of 
navigating the Canadian biz scene so much easier." 

M. Lee: "The Chinese business association has been an absolute lifesaver for me when it 
comes to figuring out Canadian business practices and culture. Attending their events 
and connecting with other members has allowed me to learn a ton and opened up 
doors for new business opportunities and valuable connections." 

S. Park: "I think it's super important for Chinese immigrants to have a place like the 
Chinese business association where they can network and exchange ideas. This helps 
break down cultural barriers, increases understanding and appreciation of Chinese 
business practices and values in the Canadian business community, and ultimately 
leads to success." 

E. Chen: "The Chinese business association has been a huge help in taking my business 
to the next level in Canada. Through their events, I've connected with potential clients 
and partners, and I've also had the chance to give back by sharing my experiences and 
knowledge with other members." 

 
The semi-structured interview data emphasized the importance of Chinese business 
associations in aiding Chinese immigrants' integration into the Canadian business community. 
Many of the participants reported that these associations acted as valuable resources for 
Chinese immigrants, offering a space for networking with other professionals, exchanging 
information, and experiencing cultural exchange. This helped Chinese immigrants to 
familiarize themselves with the Canadian business culture and practices, and allowed Canadian 
businesses to gain a deeper appreciation and understanding of the unique qualities and skills 
that Chinese immigrants bring to the industry. As a result, the majority of participants believed 
that these associations played a critical role in promoting positive relations between Chinese 
immigrants and the Canadian business community. 
 
4.2.5 Summary of results 
Overall, the results of this study provide a comprehensive view of the impact of Chinese 
immigrants on the Canadian business community. It was found that a majority of the 
participants, 20 out of 25, felt that Chinese immigrants had a significant positive impact on 
Canadian business culture. The impact was described as bringing a strong work ethic and high 
level of entrepreneurship to the Canadian business community, which in turn increased 
competition and drive for innovation. Moreover, the participants reported that Chinese 
immigrants brought unique business practices and cultural values to Canada, adding diversity 
to the Canadian business landscape. This diversity was seen as a positive aspect, as it provided 
a fresh perspective and new ideas to Canadian businesses. The participants emphasized that 
this diversity added value to the Canadian business community by enriching the pool of ideas 
and knowledge. 
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Despite the positive impact, a minority of participants, 5 out of 25, reported that there were 
some challenges faced by Chinese immigrants in fully integrating into the Canadian business 
community. These challenges included language barriers and cultural differences, but the 
majority of participants, 20 out of 25, felt that these were minor and could be easily overcome 
with proper communication and understanding. The results also showed that Chinese business 
associations played a crucial role in helping Chinese immigrants integrate into the Canadian 
business community. The participants reported that these associations provided a platform for 
networking, information sharing, and cultural exchange. This helped Chinese immigrants to 
better understand Canadian business culture and practices, and also helped Canadian 
businesses to better understand and appreciate the unique qualities and abilities of Chinese 
immigrants. 
 
In conclusion, the results of this study provide evidence that Chinese immigrants have had a 
positive impact on Canadian business culture and have contributed significantly to its growth 
and development. The results highlight the importance of fostering cultural exchange and 
understanding, as well as the role that Chinese business associations play in facilitating the 
integration of Chinese immigrants into the Canadian business community. 
 
4.3 Discussion of Key Findings 
The discussion of key findings examines the impact of Chinese immigrants on Canadian 
business culture, the role of Chinese business associations in Canada, the influence of cultural 
differences on Canadian business practices, the challenges faced by Chinese immigrants in the 
Canadian business community, and the future of Chinese immigration and its impact on 
Canadian business culture. The results of the study provide valuable insight into the 
experiences and perspectives of Chinese immigrants in the Canadian business community. 
These findings are crucial in understanding the challenges and opportunities associated with 
Chinese immigration and its impact on Canadian business culture, and in developing strategies 
to support the integration of Chinese immigrants into the Canadian business community. 
 
4.3.1 The impact of Chinese immigrants on Canadian business culture 
The impact of Chinese immigrants on Canadian business culture has been largely positive, 
according to the majority of participants in the study. Chinese immigrants have introduced new 
and innovative ways of doing business, which has helped to diversify the Canadian business 
landscape and bring fresh perspectives and ideas to the Canadian business community. This 
diversity has been seen as a positive aspect, as it has contributed to growth and innovation 
within Canadian businesses. 
 
One of the key factors that has contributed to this positive impact is the strong work ethic and 
high level of entrepreneurship among Chinese immigrants. Many of these immigrants come to 
Canada with a strong drive and determination to succeed, which has led to increased 
competition and a drive for innovation within Canadian businesses. Their entrepreneurial 
spirit and willingness to take risks has also been seen as a positive influence, as it has 
encouraged Canadian businesses to think outside of the box and to explore new opportunities. 
Furthermore, the unique business practices and cultural values that Chinese immigrants bring 
with them have added diversity to the Canadian business landscape. These unique practices 
and values provide a fresh perspective and have the potential to spur new ideas and 
approaches to business, leading to growth and innovation. 
 
In conclusion, the impact of Chinese immigrants on Canadian business culture has been 
overwhelmingly positive, as they have introduced new and innovative ways of doing business, 



IJSB                                                                                           Volume: 25, Issue: 1 Year: 2023 Page: 12-23 

 

18 

 

a strong work ethic and entrepreneurial spirit, and unique cultural values and practices that 
have contributed to growth and diversity within the Canadian business community. 
 
4.3.2 The role of Chinese business associations in Canada 
The role of Chinese business associations in Canada is an important topic of discussion when 
examining the experiences of Chinese immigrants in the Canadian business community. 
Chinese business associations play a crucial role in helping Chinese immigrants integrate into 
the Canadian business culture and establish themselves in the Canadian market. The majority 
of the participants in this study reported that these associations provide a valuable platform 
for Chinese immigrants to network, build relationships, and learn about opportunities within 
the Canadian business community. 
 
These associations provide a space for Chinese immigrants to connect with other Chinese 
business owners and to exchange information and ideas about the Canadian business 
landscape. By bringing together Chinese immigrants with similar interests and goals, these 
associations can help to foster a sense of community and provide support for Chinese 
immigrants as they navigate the challenges of starting and running a business in Canada. In 
addition to facilitating networking and information exchange, Chinese business associations 
also help to promote the businesses of their members. By working together and pooling 
resources, these associations can help to raise the profile of Chinese businesses in Canada, and 
to bring them to the attention of potential customers and partners. This, in turn, can help to 
increase the visibility of Chinese businesses in the Canadian market and to open up new 
opportunities for Chinese immigrants to succeed in Canadian business.  
 
In conclusion, the role of Chinese business associations in Canada is an essential component of 
the integration of Chinese immigrants into the Canadian business culture. By providing a 
supportive network, promoting businesses, and helping Chinese immigrants navigate the 
Canadian business landscape, these associations play an important role in helping Chinese 
immigrants to succeed in the Canadian market and in contributing to the diversity and 
innovation of the Canadian business community. 
 
4.3.3 The influence of cultural differences on Canadian business practices 
The influence of cultural differences on Canadian business practices has been a topic of interest 
among the participants of the study. While some participants reported that cultural differences 
have caused misunderstandings and difficulties in communication between Chinese 
immigrants and Canadian business owners, the majority of participants believe that these 
differences have been effectively managed through education and mutual understanding. 
These participants reported that they have learned about the Chinese culture and have made 
efforts to understand and respect the cultural differences of Chinese immigrants. This 
highlights the importance of cultural awareness and sensitivity in the business world, as it 
helps to overcome communication barriers and promote better understanding between 
individuals from different cultural backgrounds. The participants' experiences show that by 
taking the time to learn about each other's cultures, businesses can foster more productive and 
positive relationships, leading to greater success and growth. Moreover, the cultural 
differences have also been seen as an opportunity to bring in new perspectives, approaches, 
and ideas that can add diversity and innovation to the Canadian business landscape. By 
embracing these cultural differences, Canadian businesses can benefit from new and unique 
ways of doing business and can stay ahead in an increasingly competitive global marketplace. 
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In conclusion, the participants' experiences demonstrate the significance of cultural 
understanding in the business world and the need for continued efforts to promote cultural 
awareness and appreciation in the Canadian business community. 
 
4.3.4 The challenges faced by Chinese immigrants in the Canadian business community 
The challenges faced by Chinese immigrants in the Canadian business community are 
significant and can greatly impact their ability to succeed in their businesses. Language barriers, 
lack of cultural understanding, and limited networks are the main challenges faced by Chinese 
immigrants according to the participants. These challenges can make it difficult for Chinese 
immigrants to effectively communicate with their Canadian counterparts, participate in 
business opportunities, and build relationships within the Canadian business community. 
However, participants also reported that these challenges can be overcome with time, 
education, and effort to build relationships. For example, investing time in learning English or 
French, the official languages of Canada, can greatly improve communication and reduce 
language barriers. Additionally, education on Canadian business practices and cultural norms 
can help reduce misunderstandings and increase cultural understanding. Building 
relationships and networking with Canadian business owners can also help Chinese 
immigrants to overcome challenges and succeed in the Canadian business community. 
 
In conclusion, the challenges faced by Chinese immigrants in the Canadian business community 
are significant, but can be overcome with education, effort, and relationship building. 
Addressing these challenges will be crucial in ensuring the successful integration of Chinese 
immigrants into the Canadian business community and in promoting a diverse and inclusive 
business landscape. 
 
4.3.5 The future of Chinese immigration and its impact on Canadian business culture 
Some participants also reported that as the number of Chinese immigrants in Canada continues 
to grow, so will the number of Chinese businesses and the influence of Chinese business 
practices in Canada. This could lead to an even greater integration of Chinese and Canadian 
business cultures, and an increased understanding and appreciation of each other's business 
practices and values. However, some participants also reported that there could be challenges 
in the future, such as increased competition for resources and opportunities, cultural 
misunderstandings, and the need for continued education and understanding. It will be 
important for Canadian business owners and Chinese immigrants to continue to work together 
to overcome these challenges and to find ways to collaborate and support each other's 
businesses. Overall, the future of Chinese immigration and its impact on Canadian business 
culture is uncertain, but the majority of participants are optimistic and believe that it will have 
a positive impact. It will be important for businesses and communities to continue to promote 
education, understanding, and collaboration in order to maximize the benefits and minimize 
the challenges associated with Chinese immigration. 
 
4.3.6 Conclusion of the discussion 
The findings of this study provide valuable insight into the experiences and perspectives of 
Chinese immigrants in the Canadian business community. The results indicate that, despite 
facing some challenges, Chinese immigrants have had a largely positive impact on Canadian 
business culture. Their contributions in terms of new ideas, new ways of doing business, and 
increased diversity in the business landscape have been widely recognized. Furthermore, the 
participants emphasized the importance of Chinese business associations in facilitating the 
integration of Chinese immigrants into the Canadian business community. These associations 
help to address some of the barriers faced by Chinese immigrants, such as language barriers 
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and limited networks, and provide a platform for building relationships and learning about 
opportunities in the Canadian market. The study also highlights the significance of education 
and understanding in overcoming cultural differences and fostering positive business 
relationships between Chinese immigrants and Canadian business owners. It is clear that the 
future of Chinese immigration in Canada is expected to have a continued positive impact on 
Canadian business culture. The majority of participants believe that Chinese immigration will 
bring further innovation and growth to the Canadian business landscape, further diversifying 
and strengthening the Canadian business community. The results of this study highlight the 
need for continued support and resources for Chinese immigrants as they navigate the 
Canadian business community and contribute to its growth and development. 
 
5. Conclusion 
5.1 Summary of Key Findings 
The study aimed to investigate the influence of Chinese immigrants on Canadian business 
culture, and the results provide important insights into this topic. A total of 25 participants 
were interviewed, comprising of Chinese immigrants and Canadian business owners and 
professionals, to gather a diverse perspective on the topic. The findings from the study suggest 
that Chinese immigrants have played a significant role in shaping Canadian business culture, 
bringing unique perspectives and approaches to entrepreneurship and business practices. 
 
The participants reported that Chinese immigrants often bring strong work ethics, a focus on 
long-term goals, and a willingness to take risks, which has contributed to the success of their 
businesses in Canada. However, the participants also noted that cultural differences can 
sometimes lead to misunderstandings and challenges in business relationships, highlighting 
the need for cross-cultural communication and understanding. Additionally, the study found 
that Chinese business associations play an important role in supporting and connecting 
Chinese immigrants in the Canadian business community. These organizations provide 
resources, networking opportunities, and a sense of community, helping Chinese immigrant 
entrepreneurs to succeed in the Canadian market. In conclusion, the results of this study 
suggest that Chinese immigrants have made a significant contribution to Canadian business 
culture, and that their influence is likely to continue to grow in the future. The findings highlight 
the importance of cross-cultural understanding and communication in the business world, and 
the need for continued support for immigrant entrepreneurs through organizations such as 
Chinese business associations. 
 
5.2 Implications for Business Practice 
The section on Implications for Business Practice highlights the practical applications of the 
research findings. This section is crucial in providing actionable insights for businesses and 
organizations to improve their operations. The section should cover the following key points: 
Recommendations for businesses: Based on the results of the study, provide specific 
recommendations for businesses to better understand and effectively engage with the Chinese 
immigrant community in Canada. Importance of cultural awareness: Emphasize the 
importance of cultural awareness and sensitivity in business practices. Highlight the role of 
cultural differences in shaping the experiences of Chinese immigrants in Canadian businesses. 
Benefits of diversity: Discuss the benefits of diversity in the workplace and the advantages of 
promoting an inclusive business culture. Explain how businesses can leverage the unique 
strengths of different cultural backgrounds to enhance their operations. Challenges faced by 
Chinese immigrants: Identify the challenges faced by Chinese immigrants in Canadian 
businesses and suggest ways to address them. Discuss how businesses can provide support 
and resources to help Chinese immigrants overcome these challenges. 
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Opportunities for future research: Outline the opportunities for future research in this area and 
suggest avenues for further exploration. Discuss the potential for future studies to provide 
deeper insights into the experiences of Chinese immigrants in Canadian businesses.  
 
In conclusion, this section should provide valuable insights for businesses and organizations 
looking to better understand and engage with the Chinese immigrant community in Canada. By 
highlighting the key findings and practical implications of the study, this section will help 
organizations to create a more inclusive and culturally sensitive business environment. 
 
5.3 Recommendations for Future Research 
The following is a complete section of Recommendations for Future Research: 
The findings of this study provide valuable insights into the influence of Chinese immigrants 
on Canadian business culture and highlight the importance of considering cultural diversity in 
business practices. However, there is still much that needs to be explored in this area. In light 
of these findings, the following recommendations for future research are made: 
Replication of the Study: The current study was limited by its small sample size and 
geographical location. A larger, more representative sample and a wider geographical range 
would provide a more comprehensive understanding of the influence of Chinese immigrants 
on Canadian business culture. 
Longitudinal Study: A longitudinal study would help to better understand the evolution of 
Chinese immigrants' influence on Canadian business culture over time. This would also provide 
a deeper understanding of the factors that drive changes in this influence and the impact of 
these changes on Canadian business culture. 
Comparative Study: A comparative study between Canadian and other countries would provide 
a broader understanding of the influence of Chinese immigrants on business cultures in 
different regions of the world. This would help to identify common patterns and differences, 
and contribute to a deeper understanding of the impact of cultural diversity on business 
practices. 
In-depth Interviews: In-depth interviews with a larger sample of Chinese immigrants and 
Canadian business owners would provide more qualitative data on their experiences and 
perspectives. This would help to shed light on the specific ways in which Chinese immigrants 
have influenced Canadian business culture and the challenges they have faced in integrating 
into the business community. 
The Role of Business Associations: Further research could explore the role of Chinese business 
associations in facilitating the integration of Chinese immigrants into Canadian business 
culture. This would help to understand the impact of these associations on the integration 
process and their role in promoting cultural diversity in the business community. 
In conclusion, this study provides valuable insights into the influence of Chinese immigrants 
on Canadian business culture and highlights the importance of considering cultural diversity 
in business practices. Further research in this area will contribute to a deeper understanding 
of the impact of cultural diversity on business practices and help to promote cultural sensitivity 
and inclusiveness in the business community. 
 
5.4 Conclusion 
The study aimed to explore the impact of Chinese immigrants on Canadian business culture 
and their role in shaping the Canadian business landscape. A total of 25 participants were 
selected for this study through a purposive sampling technique. The research design was based 
on qualitative research and semi-structured interviews were conducted to gather data. The 
data was analyzed using thematic analysis to identify key themes and patterns. 
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The results showed that Chinese immigrants have had a significant impact on Canadian 
business culture. They have brought new ideas and innovative business practices that have 
contributed to the growth and development of the Canadian business community. The 
participants reported that Chinese immigrants have a strong work ethic and are highly 
entrepreneurial, which has allowed them to create new businesses and job opportunities. 
Additionally, the results showed that the Chinese business associations play an important role 
in promoting and supporting the growth of Chinese-owned businesses in Canada. 
 
The study also identified some gaps in the literature, including a lack of research on the 
influence of Chinese immigrants on Canadian business culture and the role of Chinese business 
associations in promoting their businesses. This study contributes to filling these gaps and 
provides new insights into the impact of Chinese immigrants on Canadian business culture. 
In conclusion, the study provides important insights into the impact of Chinese immigrants on 
Canadian business culture and the role of Chinese business associations in promoting their 
businesses. The findings have important implications for business practices and suggest that 
Canadian businesses can benefit from the entrepreneurial spirit and innovative business 
practices of Chinese immigrants. Furthermore, the results of this study highlight the need for 
further research in this area to better understand the impact of Chinese immigrants on 
Canadian business culture and the role of Chinese business associations in promoting their 
businesses. 
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